
 
 

BOROUGH OF CRESSKILL 
 

ORDINANCE NO. 10-21-1400 
 
 

AMEND CHAPTER 275-125 – AFFIRMATIVE MARKETING PLAN  
 

INTENT: It is the intent of this ordinance to bring Cresskill Borough’s Affirmative 
Marketing Plan (AMP) into compliance with N.J.A.C. 5:80-26.15, as may be amended 
and supplemented.  This compliance is required by the Round 3 regulations of the N.J. 
Council of Affordable Housing. 
 
A. As of August 2, 2010 the Borough of Cresskill in Bergen County has a Third 
Round fair share obligation of 50 units, all of which provide new affordable housing 
opportunities.  The Borough’s First and Second Round obligations were met and 
surpassed with a surplus of ten credits.  COAH revised rules do not permit these credits 
to be carried into the Third Round.  This article will apply to all new developments or re-
developments that contain proposed very low, low and moderate income units that are 
listed below and any future developments that may occur.  For all 50 new units the 
Municipal Housing Liaison is designated as Borough Clerk Barbara Nasuto (201-569-
5400; Borough Hall, 67 Union Avenue, Cresskill, N.J. 07626); and the Administrative 
Agent is designated as Mr. Steven J. Weinberg (732-390-4745; Community Action 
Services, P.O. Box 6025, East Brunswick, N.J. 08816).  Both may be contacted to 
ascertain the application requirements: 
 

1. Cresskill Plaza PUD; 6 Madison Avenue; 6 rental units; Rents to be determined 
(tbd). 

2. North Jersey Community Bank; Union Avenue and Piermont Road; 2 rental units; 
Rents tbd. 

3. Wolfer Mixed Use; 35-39 Union Avenue; 1 rental unit; Rent tbd. 
4. TR Broadway Redevelopment; 130 & 160 Broadway; 15 rental units; Rents tbd. 
5. Riverview Associates; 39 Broadway at Milton Street; 1 rental unit; Rent tbd. 
6. Accessory Apartments; All residential zones; 5 rental units; Rents tbd. 

 
B. The Borough has selected Initial Randomization as the method for unit 
distribution.  In initial randomization, applicants are selected at random before income-
eligibility is determined, regardless of household size or desired number of bedrooms. 
The process shall be as follows: 
 

1. After advertising is implemented, the Administrative Agent accepts applications 
for 30 calendar days. 

2. At the end of the period, sealed applications are selected one-by-one through a 
lottery.  If fewer applications are received than the number of available units, then 
all eligible households will be placed in a unit. 



3. Households are informed of the date, time and location of the lottery and invited 
to attend. 

4. The Borough Administrator is notified that a municipal representative is invited to 
attend the lottery. 

5. An applicant pool shall then be created by listing applicants in the order selected. 
6. Applications shall be reviewed for income-eligibility. Ineligible households shall 

then be informed that they have the opportunity to correct and/or update their 
income and household information within 30 calendar days.  These 
corrections/updates shall be reviewed by the Administrative Agent.  If still 
ineligible, they shall be removed from the applicant pool. 

7. Eligible households shall be matched to available units based upon the type of 
unit in which they are interested (for-sale or rental), the number of bedrooms 
needed, and any other special requirements such as regional preference or need 
for an accessible unit. 

8. The applicant pool shall be closed if there are sufficient names remaining in the 
pool to fill future re-sales and re-rentals projected for a two year period by the 
Administrative Agent. 

9. When the applicant pool is close to being depleted as determined by the 
Administrative Agent and agreed to by the Borough Administrator, the 
Administrative Agent shall re-open the pool and conduct a new random selection 
process after fulfilling the affirmative marketing requirements.  The new applicant 
pool shall be added to the remaining list of applicants. 

  
C.  This AMP presents a regional marketing strategy designed to attract households 
of all majority and minority groups, regardless of race, creed, color, national origin, 
ancestry, marital or familial status, gender, affectational or sexual orientation, disability, 
age, or number of children, to Cresskill’s affordable housing units that are being 
marketed by the Borough’s Administrative Agent, a developer, sponsor, owner, property 
manager or landlord of the affordable housing.  The primary objectives of Cresskill’s 
AMP are to target households who are least likely to apply for affordable housing and to 
target households throughout the entire housing region in which the units are located.  
The AMP prohibits discrimination in the sale, rental, financing or other services related 
to housing on the basis of any of the factors described in the beginning of this paragraph.  
The Borough of Cresskill is in the housing region consisting of Bergen, Hudson, Passaic 
and Sussex Counties.  The intent of the Borough’s advertising will be to reach the group 
of qualified people who have not applied in the past or are the least likely to apply.  
Within Cresskill, our information is that this group is primarily made up of trades people 
and contractors of various types, and the Borough believes that the marketing methods 
outlined below represent the best means of reaching this group.  The affirmative 
marketing program is a continuing program and will meet the following requirements: 
 

1. All newspaper articles, announcements and requests for applications for 
affordable housing units will appear in the following newspapers: 

 
a. The Record.  This is the daily regional newspaper of general circulation 

within the housing region. 

http://ecode360.com/?custId=CR0806&guid=6272508&j=23
http://ecode360.com/?custId=CR0806&guid=6272509&j=23


b. Press Journal and/or the Suburbanite.  These are the neighborhood-oriented 
weekly newspapers that reach religious, civic and non-profit organizations. 

 
2. The primary marketing will take the form of at least one press release sent to the 

above publications and a paid display advertisement in each of the above 
newspapers.  Additional advertising and publicity will be on an as needed basis as 
the discretion of the Affordable Housing Liaison. 

 
3. The advertisement will include the: 

 
a. Street address and development name (if any). 
b. The number of sale and rental units. 
c. Range of selling prices/rents. 
d. Direction to housing units. 
e. Number of bedrooms per unit. 
f. Size of units. 
g. Household income limits. 
h. Location of applications, including business hours and where/how 

applications may be obtained. 
 
D.  The following regional radio and/or cable television station(s) will be used: 
 

1. Cablevision. 
 
E.  The following is the location of applications, brochure(s), sign(s) and/or poster(s) 
used as part of the affirmative marketing program, including specific employment centers 
within the region.  Applications will be mailed to prospective applicants upon request: 
 

1. Borough of Cresskill Municipal Building. 
2. Borough of Cresskill Municipal Library. 
3. Developer's sales/rental office on site. 
4. Borough Senior center. 

 
F.  Additionally, applications will be sent to the chief administrative employees of 
each of the following agencies in the Counties of Bergen, Hudson, Passaic and Sussex: 
 

1. Local religious groups. 
2. County Board of Realtors. 
3. Offices on Aging. 
4. Housing authorities. 
5. County libraries. 
6. Area community action agencies. 

 
G.  The Borough of Cresskill is ultimately responsible for administering the 
affirmative marketing program.  The Administrative Agent will income qualify  very low, 
low- and moderate-income households; place income eligible households in very low, 
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low- and moderate-income units upon initial occupancy; provide for the initial occupancy 
of very low, low- and moderate-income units with income qualified households; continue 
to qualify households for re-occupancy of units as they become vacant during the period 
of affordability controls; assist with advertising and outreach to very low, low- and 
moderate-income households if in contract; and enforce the terms of the deed restriction 
and mortgage loan as per N.J.A.C. 5:93-9.  The Administrative Agent will provide 
counseling services to very low, low- and moderate-income applicants on subjects such 
as budgeting, credit issues, mortgage qualification, responsibilities of homeownership, 
rental lease requirements and landlord/tenant law. 
 
H.  Households who live or work in the COAH-established housing region may be 
given preference for sales and rental units constructed within that housing region.  
Applicants living outside the housing region will have an equal opportunity for units after 
regional applicants have been initially serviced.  The Borough of Cresskill intends to 
comply with N.J.A.C. 5:93-11.7. 
 
I.  Developers of low- and moderate-income housing units may assist in the 
marketing of the affordable units in their respective developments if so designated by the 
Borough of Cresskill. 
 
J.  The marketing program will commence at least 120 days before the issuance of 
either temporary or permanent certificates of occupancy.  The marketing program will 
continue until all very low, low- and moderate-income housing units are initially 
occupied and for as long as affordable units are deed restricted and the occupancy or re-
occupancy of units continues to be necessary. 
 
K.  The Administrative Agent will comply with monitoring and reporting 
requirements as per N.J.A.C. 5:93-11.6 and 5:93-12.1. 
 
 
REPEALER 
 
All Ordinances or parts of Ordinances inconsistent herewith are repealed as to such 
inconsistencies. 
 
SEVERABILITY 
 
In any section, subsection, sentence, clause, phrase or portion of this ordinance is for any 
reason held invalid or unconstitutional by any court of competent jurisdiction, such 
portion shall be deemed a separate, distinct and independent provision, and such holding 
shall not affect the validity of the remaining portions thereof. 
 
EFFECTIVE DATE 
 
This ordinance shall take effect upon passage and publication as provided by law. 
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